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GLOBAL RECORDED MUSIC
REVEMNUES 2019:

us$20.2bn

CHANGE V5. 2018:

ABSOLUTE REVENUE
GROWTH:

CONSECUTIVE YEARS OF
REVENUE GROWTH:

GAP TO 2001
REVENUE LEVEL:

usS3.2bn

SonyM
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Source: IFPI GLOBAL MUSIC REPORT / The global recording industry in 2019

Global Recorded Music Industry Revenues: 2001 - 2019 -

(USS billion)
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