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Majority of our daily media interactions are screen based

D01 @

Smartphone Laptop,/PC Tablet Television
of all media interactions are
screen based
On average we spend
% El
4.4 hours

Radio MNewspaper Magazine of all media of our leisure time in

interactions are front of screens each day
non-screen based

“The New Multiscreen World:Understanding Crossplatform Consumer Behavior” August 2012, Google Inc

http://www.thinkwithgoogle.com/insights/library/studies/the-new-multi-screen-world-study/ 1
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