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6€ Advertiser A
10 €
Google /
AdX 11.01 € AdWords | Advertiser B
7€ Advertiser C
11€
7.01 €
DFP Second auction First auction
AdWords wins. Because the auction is Advertiser B wins; gets charged
11.01 €

second-price, it pays 7.01€.
Google pockets the difference between
11.01 and 7.01€
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